
The mission of the EDA is to promote economic growth in the City of Dayton through the attraction of new 
business, retention of existing business and promotion of managed growth and redevelopment of key 
areas by providing resources that enable development and enhance the quality of life in Dayton. 

City of Dayton Economic Development Authority (EDA) 

February 15, 2022‐ 7:30 a.m. 

Agenda 

1. Call to Order

2. Approve Agenda

3. Approval of Minutes‐ January 18, 2022

4. Proposal for EDA Strategic Plan

5. City Owned Property

a. Review maps
b. Discuss process

6. Development Update

a. Industrial/Commercial‐ current and potential applications

7. Discuss Business Visits

a. Business List

b. Discussion ‐Send letter of interest

c. Who wants to take lead getting visits scheduled?

8. Adjourn
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MINUTES OF THE JANUARY 18 ECONOMIC DEVELOPMENT AUTHORITY 
MEETING  

JOINT MEETING WITH CITY COUNCIL 

Chair Huttner called the November 16, 2021 EDA to order at 7:30 AM.   

Roll Call 
Present: EDA members Huttner, Bernens, Berge, Salonek. City Council Members Fisher 
and Faschant 
Absent:  
Also, in attendance: Tina Goodroad, City Administrator/Development Director; Jason 
Aarsvold, Ehlers 

Approval of the Agenda 
Motion to approve the agenda by Berge seconded by Bernens, all ayes. Motion Passed. 

Approval of EDA Minutes from November 16, 2021 
Motion to approve the minutes by Gustafson seconded by Berge all ayes; the motion 
passed.  

AGENDA ITEMS 

EDA Presentation and Discussion 
Jason Aarsvold from Ehlers provided a presentation on Dayton’s EDA authority and role, 
specific EDA powers, common EDA activities and suggestions for future activities.  

Fisher asked about the EDA being advisory versus directly administer TIF and other 
functions. Aarsvold suggested that there may have to be some changes to the bylaws. 

Fisher asked why, in some cities, is there an EDA when it’s the same body as the City 
Council. Aarsvold answered that they do this to leverage the powers for economic 
development, acquire property, single body to enter into agreements, ease of 
administration. Gustafson added that it makes sense that the EDA is the council since 
the EDA is appointed not elected.  

Fashant added that as an EDA there may be more flexibility in regards to selling 
property.  

Boards role is to establish goals and objectives for economic development and set 
polices which provides guidance to staff as to the types of projects, programs to run.  

HRA and EDA levy funds are pretty flexible and can overlap with projects. 

Berge asked if EDA purchases property would it be in the EDA’s name? Yes. What is 
the benefit of EDA owning it versus city? Aarsvold responded that it may help to 
determine the public purpose.  

Aarsvold reviewed common EDA activities of other EDA’s.  
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Consistent polices for sale of city or EDA property is suggested. Stipulate intent for each 
sale. Look back at why the city purchased the property in the first place. Can be more 
specific than comprehensive plan.  

Housing activities including promoting housing choice and preserving existing housing.  

Aarsvold suggested developing a strategic plan for the EDA- help focus, determine what 
you want to so and why. Help focus staff and financial resources. Once complete – 
update the business subsidy policy and other polices.  

Use levy to build tax base; suggests ramping up the levy over time. 

Next step – prepare strategic plan for EDA. 

Gustafson- would like to see other models of cities like Dayton (greenfield development) 
that have completed an EDA plan. Goodroad will also get a proposal from Ehlers. 

Motion by Berge EDA develop an EDA plan with outside sources using TIF admin or 
EDA general funds. EDA will review a proposal at their February meeting. 

City Owned property- 
Tabled  

Development Update 

Goodroad provided an update on the ALRO approval by City Council. The Dayton 
Interchange Business Center project is on the Jan. 25th agenda. The new mixed use 
southwest district ordinance for the very southwest corner (south of the interchange was 
approved).  

Business Visits 

Tabled. 

ADJOURN  

Motion by Bernes and seconded by Berge to adjourn at 8:55 a.m.  All ayes; the motion 
passed. 

Respectfully submitted, 
Tina Goodroad, City Administrator/Development Director 



• 

• 

•



• 

• 

o 

• 

• 

• 

• 

• 

o 

o 

o 

o 

• 

•





• 

• 

•



• 

• 

o 

• 

• 

• 

• 

• 

o 

o 

o 

o 

• 

•





Economic Development and 
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APPROVED 
NOVEMBER 5, 2018 

Prepared by Ehlers & Associates 



2 Burnsville Economic Development and Redevelopment Strategic Plan 2018‐2020 

INTRODUCTION

The City of Burnsville and Burnsville Economic Development Commission intend to pursue the continued growth and

sustainability of the City’s vibrant economy.  The City is in a strong position for success with over 2,500 local businesses,

excellent freeway access, a skilled and diverse workforce, and history as a destination within the Twin Cities Metropolitan

area.  Recognizing the need to leverage this past success and prepare to take community to the next level in its evolution,

City leaders undertook an in-depth and intentional strategic planning process for economic development.

This Economic Development Strategic Plan sets forth an achievable, strategic economic development and redevelopment

agenda for the City over the several years. The Plan identifies specific goals, strategies and actions which build upon the

City’s unique strengths and distinct character as a regional draw. Each of the goals focuses on one or more priorities of the

City which factor into the economic health and enhanced vitality of the City.  The Plan’s purpose is to articulate a set of

measurable strategic actions to facilitate development and redevelopment within the City and to provide guidance to staff

on where to spend their time and City resources. The Plan is not meant to be an exhaustive outline of the City’s strategic

development/redevelopment agenda, but rather is intended to provide guidance and direction.  In addition, the plan is meant

to be fluid in that it should be reviewed, at a minimum, annually to determine if there is a change in priorities or if resources

need to be shifted.

The City is critically aware that it needs to adapt to the changing needs of business, residents, and global market in order

to stay relevant and retain its position as a regional metropolitan draw/destination.  In addition, the City is aware that their

return on investment has different measures than the private sector.  A financial return is expected in the form of increased

property values from development/redevelopment, but that the tangibles (eliminating blight, increase in jobs, increase in

residents, etc.) and the intangibles (transformative development, change in perception of City/area, sustainability of existing

businesses/neighborhoods, etc.) are equally if not more important.  A key aspect of this Plan is to assure the mechanisms

are in place to recognize success, big or small, in redevelopment/development and to continuously realign the resources

and policies of the City to the meet the goal of retaining the City’s regional position.
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PROCESS 

The Economic Development Commission (EDC) and Economic Development Authority (EDA) initiated the strategic 

planning process in June of 2018.  The desire outcomes were: 

1. Declare a vision for the future of the City 

2. Develop a long-term work plan to further this vision 

3. Identify goals and strategies for the City in order to achieve its vision; and 

4. Identify top housing, economic development/redevelopment priorities, reuse and programs: and 

5. Determine the role of the City Council and EDC in economic development/redevelopment (Maintaining the vision and 

accountability) 

Underlying all of this was the desire to provide guidance to staff on the priorities for the City (where to spend their time and 

efforts) and to determine public resources to utilize to achieve the vision.  The strategic planning process began with phone 

interviews of the EDC members and the City Council to provide “level setting” and to gain an understanding of their 

perspectives on the City, priorities for any projects/initiatives, the role of the City in economic development/redevelopment, 

use of public financing tools, and how to define success.  This was followed up by a written “homework” assignment that 

provided more context on their individual vision for the short and long-term for the City.    The major themes that came out 

of the interviews and homework were: 

• There is a strong desire for a shared vision that everyone can support with a plan to achieve it 
• Need a brand/identity 
• City is at “turning point” with tremendous opportunity, but also potential risk 
• Burnsville School District #191 has poor reputation 
• Desire for high-end, high amenity rental housing (attract millennials/young professionals & be proactive) 
• The City lacks vacant land for development 
• Young families are leaving or not moving here 
• Great parks/trails 
• Want high-tech/medical and start-up businesses 
• Desire to redevelop existing industrial park areas but realize that maybe difficult 

 

The City hosted two (2) sessions with the group to discuss the findings from the interviews/homework, provide context for 
the City as it related to some perceptions, reflect on the positive and negative changes in the past ten (10) years, discuss 
the top redevelopment priorities, and discuss the different roles the City can play in development/redevelopment.  From 
these sessions, the main goals and strategies were derived and are the basis of this Plan. 
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 Burnsville median household 

Income increased from 

$43,600 to $66,200 between 

1990 and 2016 (52%) 

 

 Median household income in 

the Twin Cities increased 

from $36,600 in 2020 to 

$70,900 in 2016 (94%) 

 

 Median income is growing but 

losing ground to the Metro 

area 

 

PERCEPTION/CONTEXT 

Through interviews and planning sessions, several key perceptions amongst the City Council, EDC and staff were identified 

around income and property valuation trends within the City, negative perception of School District #191, and the desire to 

increase market value and home values.  The following is information and key “take-aways” provided through the planning 

process to review these in the context of the metro area, peer cities, and the State. 

Income 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Median Household Income 

Source: U.S. Census Bureau, 2012-2016 American Community Survey 5-Year Estimates 
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Education   

   

 

% of Residents with Bachelor’s Degree 

Graduation 
Rate 

Source: U.S. Census Bureau, 2012-2016 American Community Survey 5-Year Estimates 

 Burnsville’s graduation rate 

remained high between 2000 

and 2016 at almost 94% 

 

 The percentage of those in 

Burnsville with a bachelor’s 

degree increased from 36.8% 

in 2000 to 38.5% in 2016 

 

 Graduation rates remain good 

(opportunity for enhancing 

image/changing perception) 

 

 City has educated population 
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 Burnsville median home sale price was $209,900 in 2014 and increased 

to $258,500 in 2018, which is a 23% increase 
 

 The median home sale price in the Tin Cities region was $205,739 in 

2014 and increased to $262,000 in 2018, which is a 27% increase 
 

 The median home sale price in in the Twin Cities Region surpassed 

Burnsville in 2017 and 2018.

 

Housing Values 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Year-end Home Sale Price 2014-2018 

Source: Minneapolis Area Association of Realtors 
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Market Value 2012 2013 2014 2015 2016 2017 Amount Pct.
Burnsville $5,115,023,140 $4,839,726,491 $4,954,927,671 $5,379,958,596 $5,509,611,596 $5,848,916,062 $733,892,922 14.35%
Minnesota $345,067,470,769 $329,685,131,675 $333,694,463,908 $362,108,366,872 $382,499,552,241 $404,007,943,488 $58,940,472,719 17.08%

Tax Capacity
Burnsville $66,449,023 $63,569,107 $64,790,290 $69,631,846 $70,830,387 $75,787,442 $9,338,419 14.05%
Minnesota $4,222,912,162 $4,064,498,217 $4,110,316,590 $4,426,903,128 $4,680,476,114 $4,997,265,545 $774,353,383 18.34%

Source: League of Minnesota Cities

Year Change 2012 ‐ 2017

 

 

Tax Base 

Growing the tax base is one of the central goals of any economic development effort.  Tracking the growth in Burnsville’s 

tax base will be one important way to measure success.  Comparing that growth to the state as whole, as well as other peer 

communities will help the City understand if the tax base growth is simply inflationary, or if the City’s growth is increasing 

relative to its peers.  Burnsville’s strong economic development strategy would be one of the most significant factors leading 

to a rate of growth faster than per communities.  The table below compares Burnsville’s market value and tax capacity, 

which are measures of the City’s tax base, to the state of Minnesota between 2012 and 2017.     

 

 

 

 

 

 

 

 

 

 

 

 

 Burnsville’s tax base has grown 14% since 2012 

 

 The tax base in the State of Minnesota has grown just over 17% 

since 2012 
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In addition to comparing Burnsville’s growth to the state as a whole, it is also beneficial to see how the City is doing relative 

to its peers.  The table below compares the growth in market value per capita between 2012 and 2017 amongst Burnsville 

and select peer communities.  This comparison is a helpful way to understand whether the City’s market value growth is a 

reflection of the general inflation within the region, or if there may be other factors contributing, such as an intentional 

economic development effort.   

 

 

 

 

 

 

 

Market Value
City 2017 Population 2012 2017 Amount Pct. Per Capita

Burnsville 61,439 $5,115,023,140 $5,848,916,062 $733,892,922 14.35% $95,198.75
Apple Valley 52,435 $4,065,152,427 $4,628,599,768 $563,447,341 13.86% $88,273.10
Bloomington 85,866 $9,661,988,593 $11,813,615,300 $2,151,626,707 22.27% $137,581.99
Eagan 66,627 $6,562,189,587 $7,504,313,331 $942,123,744 14.36% $112,631.72
Richfield 36,151 $2,470,893,664 $2,919,932,056 $449,038,392 18.17% $80,770.44
Savage 31,352 $2,479,586,811 $2,935,660,051 $456,073,240 18.39% $93,635.50
St. Louis Park 49,029 $5,043,089,793 $6,109,250,126 $1,066,160,333 21.14% $124,604.83

Minnesota 5,576,606 $345,067,470,769 $404,007,943,488 $58,940,472,719 17.08% $72,446.92

Source: League of Minnesota Cities; US Census

Market Value Change 2012 ‐ 2017

 Burnsville’s market value per capita is relatively strong at just over $95,000.  

Continuing to grow that number, as population increases, is a measure of 

economic development success. 

 

 Some of the fastest growing tax bases (i.e. St. Louis Park and Bloomington) are 

in fully developed communities.  Intensive redevelopment and economic 

development efforts in these communities have led to this increase.   
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Existing Conditions 1% Increase 2% increase 3% Increase
Burnsville
Total Levy‐on Tax Capacity $29,110,603 $29,110,603 $29,110,603 $29,110,603
Total Tax Capacity $66,841,024 $67,509,434 $68,177,844 $68,846,255
Tax Rate on Tax Capacity 43.552% 43.121% 42.698% 42.283%

Tax Rate % Change N/A ‐0.99% ‐1.96% ‐2.91%

Average Home Market Value $214,800 $214,800 $214,800 $214,800
City Taxes (w/MV exclusion) on avg. home $858 $849 $841 $833

Tax Decrease on Average Home N/A ($8.49) ($16.81) ($24.98)

Increased Tax Capacity

 

Reinvestment and Tax Base Growth 
As a mostly developed community, Burnsville’s future growth and transformation will rely, to a large extent, on redeveloping 

portions of the community with more intensive uses.  Redevelopment can be an expensive undertaking and often requires 

a strong public/private partnership for success.  This partnership may require the investment of public funds.  Often, the 

public dialogue around the investment of public funds explores only the expenditure side, without fully considering the long-

term benefits and purpose for the project.  If a proposed public/private partnership has no discernable benefits for the 

community, then it should not be undertaken.  These projects should grow the tax base for the future with the goal of 

stabilizing and/or reducing taxes in the long term.  The table below illustrates how a 1%, 2% and 3% increase in Burnsville’s 

tax base can help lower taxes. 

 

       

 

 

 

 

 

 

The table shows that as the tax base increases, they City’s tax rate can be reduced while still raising the same amount of 

funds through its levy to pay for City services.  As this tax rate decreases, the total taxes paid by the average homeowner 

can be also be reduced.   
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Burnsville can realize this tax base growth through some very achievable redevelopment projects.  The chart below provides 

some scale around the kind of reinvestment necessary to achieve varying levels of tax base growth in the community.  If 

the City chooses to participate finically in a public/private reinvestment opportunity, it should only do so to the extent 

necessary for financial feasibility and only if there will be clear community benefits into the future.  These are relatively short-

term investments for a longer-term gain.   

 

 

 

 

 

 

  



 

 

11 Burnsville Economic Development and Redevelopment Strategic Plan 2018‐2020 

 

 

Vision 

A vision statement is the City’s declaration of the kind of community it aspires to be now and into the future.  A strong 

community vision helps inform decision making and guides the allocation of limited time and resources.  It is also the 

foundation on which you build your communications efforts and represent yourself as community to the outside world.   The 

vision statement should serve as a continuing guide in evaluating whether the activities in the Strategic Plan are creating 

the kind of future community members desire.     

Based upon the dialogue and feedback from the City Council, EDC Members, and staff throughout the planning process, 

the following vision statement emerged: 

 

 

“To be a diverse and vibrant community that is a regional draw for 

entertainment, outdoor activity and business, that provides a mix of 

quality housing options for residents, has excellent schools and 

embraces entrepreneurship” 
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Resources 

Successful implementation of Burnsville’s Economic Development and Redevelopment Strategic Plan will require attention 

to the balance between priorities and available resources.  The amount of work in this plan the City can take on and the 

timeframe within which it can be accomplished will be a function of available resources.  There will always be more activities 

on the economic development/redevelopment wish list than available resources to give them all the appropriate attention. 

The City’s staff and other financial resources are finite, and it is difficult to create a large enough “war chest” in the short-
term to address all the City’s needs.  The City has relied in the past on the use of some public resources and tools that exist 
to accomplish its goals and will need to in the future as well.   
 

The limiting resource of the City is internal staff capacity necessary to fully execute long-term plans.  Done correctly, added 
investment in staff and their capacity is an investment with a return to the City, not solely an expense.  The intent of creating 
a thoughtful plan is to make sure these limited resources are deployed in a way that meets the City’s objectives. 
 

 

 

 

 

 

For this reason, prioritizing the City’s economic development/redevelopment activities is critical.  This exercise in 

prioritization must be done in the context of the resources available to get the job done.  Finding the proper balance will 

help ensure the City’s investment in economic development/redevelopment is achieving the goals most important to the 

community.  If priorities and resources are out of balance, the City will either have trouble accomplishing its goals, or will be 

investing more than may be necessary.  The City will need to continually evaluate its economic development/redevelopment 

program and funding levels to stay in balance.      
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Goals  

Based upon the phone interviews several goals emerged and several areas of the City were identified as being in need of 
redevelopment.  Following are the eleven (11) goals that were identified:    
 

 
 
Through the “Dotmocracy” process, the above goals were prioritized and some eliminated since they would fall within the 
purview of other goals.  As noted, five (5) goals emerged as the priority of the City and thus will be the main area the City 
will focus on within the Plan.  It should be noted that goals 6-9 will not be forgotten.  They will remain on staff’s “radar” and 
will be worked on as time permits, they just will not be where staff spends the majority of their time. 
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Goal 1 - Ensure sustainability of Burnsville Shopping Center/CR 42 Corridor 
 

Goal Accomplishment(s) 
Short-term - A formal plan is established that guides redevelopment of this corridor over the next decade. 
 

Long-term - Burnsville Shopping Center is repositioned for future sustainability and occupancy along CR 42 is increased. 

Performance Metrics 
1. Property valuation increase of Mall and surrounding area 
2. New business starts/remodels 
3. Public reivestment in infrastructure and/or public/private partnerships 
4. Number and type of building permits and valuation 

 
                

 

 

 

 

 

 

 

   

A. Finalize planning process 

B. Rezone area to be consistent with recommendations 

in the Master Redevelopment Plan 

C. Identify resources to implement plan 

recommendations 

D. Prepare staffing plan for implementation of plan 

recommendations 

Strategies 

1. Complete Burnsville 

Center/County Road 42 Master 

Redevelopment Plan 

Actions/Tactics 
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Actions/Tactics 

A. Define and create small area plan principals around 

stop(s) 

B. Develop a TOD ordinance  

A. Hold regular meetings with key stakeholders 

B. Participate in industry trade events to raise the 

profile for the area 

C. Host developer roundtables to introduce the 

redevelopment opportunities to developers to share 

ideas and garner interest in the site 

D. Build and nurture relationships with targeted 

businesses and identify additional opportunities for 

partnerships that advance the redevelopment 

E. Host a “Broker/Developer” day and provide relevant 

information regarding development opportunities

2. Engage mall ownership and 

development community to explore 

feasible repositioning opportunities 

A. Incorporate plan recommendations into City-wide 

Capital Improvement Plan (CIP) 

B. Identify and include potential funding sources 

recommendation in City-wide CIP 

C. Develop long-term financial plan to accompany City-

wide CIP revisions/additions 

Strategies 

3. Develop a reinvestment strategy that 

identifies public investment and 

resources required to facilitate private 

investment 

4. Identify Transit Oriented Design (TOD) 

area around new transit stop and corridor 
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5. Establish a formal system to inform 

and engage businesses along CR 42 

corridor 

A. Identify all existing City-wide communication 

strategies for applicability 

B. Research and recommend new opportunities to 

communicate specifically about CR 42 

C. Prepare regular project status updates for the 

EDC, City Council and businesses 

A. Study options available to address traffic 

congestion issues and develop recommendations 

for implementation 

B. Identify and include potential funding sources 

recommendation in City-wide CIP 

6. Develop wayfinding around traffic 

congestion on CR 42 

Strategies Actions/Tactics 
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Goal 2 – Improve image of School District #191 and City 
 

Goal Accomplishment(s) 
Short-term - Routine meetings between SD 191 Board and City Staff and minimum of annual meeting between full 
School Board and City Council. 
 

Long-term - Current and future residents of the City view moving into the City and within the School District 191 as a 
positive. Realtors promote purchasing homes within the Burnsville and within School District.191 

Performance Metrics 
1. Number of meetings, attendance at meeting and outcomes met 
2. Change in enrollment and increase in school performance measures 
3. Survey results measuing perception 
4. List of sites ready for development that were promoted within and outside of Burnsville   
5. Increase in tax base relative to existing tax base 
6. Number of site search or developer inquiries 

 

              

 

 

 

 

 

 

 

   

A. Establish peer to peer staff level meetings on a 

regular basis 

B. Prepare meeting agendas with desired outcomes 

C. Identify and share the City tools and resources that 

may help achieve mutually beneficial goals 

Strategies 

1. Engage School District 191 in 

meaningful dialogue to discuss 

issues and how City can assist 

Actions/Tactics 
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A. Monitor potential redevelopment sites within the community using 

established metrics 

B. Develop program to track property value changes 

C. Identify any changes in land use, City code or processes required to 

remove barriers to private redevelopment efforts while maintaining 

community  

D. Prepare information for the market that clearly identifies the types of 

opportunities possible for those sites 

E. Develop cost estimates for each site/area to purchase land and 

complete needed public improvements to determine gap, if any 

F. Determine what, if any, role the City may need to play financially to 

make these opportunities ready for development (Evaluate and 

communicate the potential public costs and benefits associated with 

participation in redevelopment) 

G. Determine what City resources may be available to assist the desired 

development 

H. Develop recognition program for property aesthetics (landscape and 

holiday lighting) 

A. Following from staff meetings, establish City Council / School 

board regular meetings (interval TBD) 

B. Assign staff liaisons charged with setting meeting agendas and 

facilitation to maximize use of time 

C. Participate in Chamber of Commerce-led leadership meetings 

D. Annual joint meeting with full City Council and School Board

2. Embrace and actively engage with 

school board, City Council and 

business community to build 

relationships 

Strategies 

A. Prepare analysis of number of households, number of students, 

and performance outcomes in SD 191 vs other districts 
3. Identify households and population 

within the District and engage SD on 

their information to identify fact-based 

issues/impacts 

Actions/Tactics 

4. Identify areas within the 

community for redevelopment to 

improve visual image 
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5. Develop a communications plan to 

more fully promote the City and inform 

residents and surrounding metropolitan 

area of the positive attributes and strides 

made within the community.   

A. Inventory existing communications strategies, 

evaluate effectiveness, and identify gaps 

B. Leverage potential branding initiative to develop 

coherent message about the community 

C. Identify new and existing channels, including social 

media, to disseminate "brand" 

D. Include resources in a long-term staffing plan to 

ensure sustained effort 

A. Identify the best tools to promote engagement and 

disseminate the City's message 

B. Include resources to fill gaps through future 

budgeting requests 

6. Enhance existing communication tools 

(website, social media, etc.) to assist in 

engagement 

Strategies Actions/Tactics 

7. Develop informational opportunities 

and programs to provide factual/positive 

information about the SD #191 and City 

A. Explore feasibility of holding a "Real Estate Forum" 

to present City and school facts to Realtors 

B. Engage senior citizens in efforts of SD 191 with 

students (after school programs, etc.) 

C. Identify other engagement opportunities 
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A. Inventory the specific issues for which the City would

like to receive feedback, including a potential survey

for both residents and people living outside the City

B. Leverage existing and future channels, identified

through communication tools strategy, to enhance

contact

C. Create a broad and formalized community engagement

strategy to be prepared as opportunities emerge

D. Establish individual community engagement plans for

each project under consideration

8. Establish a formal system to solicit

stakeholder (residential and business

property owners, School District, real

estate groups, etc.) feedback concerning

community opportunities.

A. Assign a staff person to monitor and identify positive

happenings in the City and School system

B. Include these actions as an agenda item to discuss

and collaborate with school officials during meetings

C. Formalize the process by which this information will

be disseminated

D. Include school district at ribbon cuttings and grand

opening celebrations

Strategies

9. Actively celebrate success in the SD

#191 and the community through press

releases, website, social media outlets

and council comments

Actions/Tactics

A. Research various neighborhood formation models

B. Prepare report and executive summary for EDC and

City Council outlining the pro and cons of each model

C. Facilitate and discussion with the EDC and City Council

to determine if further exploration / implementation is

desired

10. Establish neighborhoods to promote

pride and internal image enhancement
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Goal 3 - Continue development within Heart of the City (HOC) 
 

Goal Accomplishment(s) 
Short-term - Remaining vacant lots in HOC 1 are developed and development begins on HOC 2 
 

Long-term - Updated plan for HOC 2 with first development commencing 

Performance Metrics 
1. Market value growth 
2. Number of housing units built 
3. Square footage of commecial built 

 

 
                

 

 

 

 

 

 

 

   

A. Engage property owners to discuss and identify 

financial gaps that might exist 

B. Continue ongoing discussions about barriers that 

exist to developing remaining sites 

C. Identify opportunities to remove barriers where 

possible 

D. Prepare plan and identify funding sources to close 

financial gaps 

E. Include resources in a long-term staffing plan to 

ensure sustained effort 

Strategies 

1. Facilitate development of 

remaining sites in HOC 1 

through discussions with 

existing property owners and 

potential developers 

Actions/Tactics 



 

 

22 Burnsville Economic Development and Redevelopment Strategic Plan 2018‐2020 

              

 

 

 

 

 

 

 

 

 

 

   

A. Review and summarize existing multi-family 

housing code requirements and requested 

deviations 

B. Engage and discuss actual needs with those 

developing high amenity housing in the marketplace 

C. Adopt code changes that accommodate 

development without compromising integrity of City 

plans 

2. Facilitate development approval 

changes as necessary to encourage 

high-amenity apartments 

A. Hold developer roundtables to obtain feedback 

about the marketability of proposed plans 

B. Summarize feedback from roundtable meetings for 

EDC and City Council 

C. Propose plan refinements based on EDC / City 

Council feedback 

D. Create TOD ordinance / plans related to the Orange 

line 

Strategies 

3. Review redevelopment plan for HOC 2 

to determine relevance and refine as 

needed 

Actions/Tactics 

A. Identify developers with interest in the site during 

developer roundtable meetings 

B. Develop process to solicit proposals from interested 

parties for develop of the area 

C. Prepare community engagement plan to solicit 

community input and keep all parties informed 

D. Identify willing sellers 

4. Actively market to potential developers’ 

development potential within HOC 2 
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A. Require formal submission of an application for 

and requested assistance 

B. Review / underwrite developer proposals 

(ongoing) to evaluate whether assistance is 

necessary 

C. Make formal recommendations to the EDC and 

City Council about the amount, structure and 

source of an assistance 

D. Identify tools and describe them for marketing 

purposes 

Strategies Actions/Tactics 

5. Provide financial assistance, to the 

extent necessary, to assist in promoting 

development and redevelopment 
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Goal 4 - Enhance and build awareness around the City's existing housing and 
commercial programs and develop new programs as appropriate 
 

Goal Accomplishment(s) 
Short-term - Increased use of housing and commercial programs   
 

Long-term - Improved and stabilized housing and commercial properties 

Performance Metrics 
1. Utilization of resources and/or programs - number of people using “Open to Business” 
2. Housing stock reinvestment - permits and valuation 
3. Dollars leveraged by City investment 
4. Number of business recognized 

 

              

 

 

 

 

 

 

 

   

A. Prepare a comprehensive housing policy and program 

assessment and draft a report with recommendations 

for the EDC and City Council  

B. Hire consultant and prepare housing market study 

C. Engage BCREC around new initiatives 

D. Review economic development statistics - regular 

reporting 

Strategies 

1. Prepare inventory of all 

existing housing and business 

programs 

Actions/Tactics 
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2. Evaluate effectiveness of current 

housing and business programs and 

refine or eliminate as appropriate 

A. Same as above 

A. Same as above 

3. Assess current housing and business 

needs within the community and update 

program offerings to meet current needs 

Strategies Actions/Tactics 

4. Work with Dakota County CDA to assist 

in developing and/or providing funding 

for programs 

A. Establish regular meetings with appropriate CDA staff 

to discuss housing programs delivered in Burnsville 

B. Leverage county programs to address ongoing needs 

identified in the comprehensive housing policy and 

program assessment 

C. Focus city-driven efforts on addressing the City's 

housing needs not covered by CDA opportunities 
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A. Inventory final housing and business programs 

following implementation of this plan 

B. Include these marketing activities in long term 

staffing and resource plan for larger city initiatives 

C. Inventory outlets for information; identify those with 

greatest exposure to maximize impact 

D. Recognize businesses for their reinvestment through 

various means 

5. Develop marketing and 

communications plan regarding 

resources for housing and businesses 

A. Prepare long-term staffing plan 

B. Identify additional resources necessary for 

implementation (i.e.  consulting budget, one-time 

expenditure, etc.) 

C. Evaluate anticipated budgetary impact and include 

total costs of requests in future budget process 

D. Establish priorities consistent with feedback from the 

planning process to allocate funding 

E. Discontinue programs and/or initiatives that are not 

achieving plan goals 

Strategies 

6. Determine resources necessary to 

fund programs and staffing to create and 

implement programs 

Actions/Tactics 

A. Use building permit data to identify candidates 

B. Establish early indicators of property maintenance 

decline 

C. Continue engagement with land owners to identify 

willing redevelopment participants 

D. Track vacancy rates for housing and commercial 

properties 

7. Identify redevelopment opportunities 

within the City for residential or business 

development 
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Goal 5 - Continue the City's Position as a Regional Destination         
 

Goal Accomplishment(s) 
Short-term - Develop brand for the City 
 
Long-term - City is viewed as a regional destination for outdoor recreation, entertainment and shopping 
 

Performance Metrics 
1. Number of vistors with Convention and Visitor’s Bureau (CVB) data and attendance at City events 
2. Burnsville Shopping Center and CR 42 corridor still a regional driver 
3. Increased entertainment venues and other amenities 
4. Population growth 
5. Market value / tax base growth 
6. Number of jobs in the community 
7. Decrease in median age 
8. Utilization of City facilities and park amenities and Buck Hill 

 

             

 

 

 

 

 

 

 

A. Research and report to the EDC and Council on 

branding and / or communications initiatives, costs 

and outcomes in the communities 

B. Identify internal and external funding to pay for the 

costs and manage the project 

C. Undertake RFQ process to solicit consulting services 

for branding strategy and/or communication initiatives 

D. Leverage outcome of branding process to create a 

comprehensive plan for economic development 

marketing 

Strategies 

1. Develop a brand for the City 

that builds upon its positive 

aspects, unique character and 

leverages natural assets 

Actions/Tactics 
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2. Promote outcome of Burnsville 

Shopping Center and CR 42 study for a 

repositioned area that keeps the City 

viewed as a destination hub (at a 

minimum) 

A. Prepare branded project highlights content to 

disseminate through marketing channels and trade 

shows 

B. Continue regular project status updates for EDC 

and Council 

C. Regularly evaluate effectiveness and adjust as 

necessary 

D. Further capitalize on existing drivers such as Ames 

Center, Buck Hill and the park system 

A. Coordinate meetings with staff 

B. Participate in and/or hosting joint events 

C. Explore and enhance regional drivers 

3. Work with the Chamber and Experience 

Burnsville to explore possibilities to 

promote the City as more than a tourist or 

shopping destination 

Strategies Actions/Tactics 

4. Develop a communications plan to 

more fully promote the City and inform 

residents and surrounding metropolitan 

area of the positive attributes within the 

community 

A. Determine cost to hire consultant and allocate 

resources 

B. Develop informational opportunities, programs and 

events to provide factual/positive information about 

the City 

C. Enhance existing communication tools (website, 

social media, etc.) to assist in engagement 

D. Work with staff to review existing tools 

E. Enhance existing or create new tools to better align 

City’s message  
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A.  Develop key messages regarding the City’s location 

and its assets 

B. Enhance existing communication tools and/or create 

new ones to convey messaging in a meaningful way 

and to reach as many audiences as possible 

C. Work with city businesses and recreational assets to 

utilize their communications platforms to convey 

City’s key messages 

5. Promote connectivity of the City to the 

Metro Area and its assets 

 

Strategies Actions/Tactics 
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INTRODUCTION 

On November 5, 2018, the City of Burnsville approved an Economic Development and Redevelopment Strategic Plan 

setting forth an achievable, strategic economic development and redevelopment agenda for the City. The Strategic Plan 

identifies specific goals, strategies and actions which build upon the City’s unique strengths and distinct character as a 

regional draw.  

Central to the Strategic Plan was the idea of enhancing access to resources that promote housing and neighborhood 

preservation.  Specifically, Goal #4 in in the Strategic Plan states the city should: “Enhance and build awareness around 

the City's existing housing and commercial programs and develop new programs as appropriate”.  In furtherance of this 

goal, city staff and the Economic Development Commission began pursuing the recommended strategies and actions 

identified in Goal #4.   

Through this process staff and the Economic Development Commission felt it was most beneficial to focus first on housing 

initiatives in the community and take on the commercial aspects of the goal in a future action plan.  The intent of the 

housing focus is to increase awareness of housing resources in the community and to build on that existing resource 

offering.  The anticipated outcome is greater utilization of housing resources that lead to tangible housing improvements 

within the community. 

The process to date focuses on the first three strategies identified under Goal #4 in the Strategic plan including: 

• Inventory all existing housing programs.

• Evaluate the effectiveness of current housing programs and refine or eliminate as appropriate.

• Assess current housing needs within the community and update the program offerings to meet current needs.

The action, or outcome, of this process is this 2021 Burnsville Housing Strategy.  The proposed Housing Strategy will 

guide staff and the Council with respect to future implementation of Goal 4 from the strategic plan and the City’s ongoing 

housing initiatives.     
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PROCESS 

Staff and Ehlers first met with the Economic Development Commission (EDC) on September 9, 2020 to get a sense of the 

housing needs within the community and to understand the outcomes desired by the community from a City-wide housing 

initiative.  The detailed summary of EDC member comments is included in Appendix A.  Several broad themes emerged 

from that discussion providing the foundation for building a housing strategy in Burnsville: 

• Housing maintenance and repair should be a central focus.  There is a desire to keep neighborhoods looking good, 

clean and up to date. 

 

• Leveraging other outside funding as well as administrative capacity should be central to Burnsville’s housing strategy.  

There is a need to get the biggest impact with the limited resources available.   

 

• Branding and marketing of housing resources will be important for success of the initiative. 

 

• Technical assistance (architectural services, permitting, utilities, etc.) are desired for residents in the community. 

 

• There is a desire to make sure any housing funding or programs consider Burnsville’s older population, and do not 

just focus on young families. 

Following the EDC meeting, City staff worked internally to review existing housing programs and to identify several different 

housing initiatives offered in other communities.  The intent was to provide a comprehensive list of potential housing 

initiatives for consideration that can help achieve these outcomes envisioned by the EDC.  This list of potential housing 

initiatives in included in Appendix B.  Staff presented these options to the EDC at its November 12, 2020 meeting.  The 

detailed summary of EDC member comments is included in Appendix C.   

City staff and Ehlers used the feedback received from the EDC to formalize the recommended housing initiatives in this 

Plan.  The recommendation initiatives are intended to accomplish the housing goals identified by the EDC        
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RECOMMENDATIONS 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

   

A. Identify a third-party partner, or partners to assist 

in the origination and administration of the loan 

fund 

B. Establish loan underwriting guidelines and 

administrative procedures for EDC and City 

Council consideration  

C. Identify and recommend sources for 

capitalization; project loan fund performance and 

assess risk  

D.  Implementation of loan program 

E. Host a “Broker/Developer” day and provide 

1. Create a new direct lending program 

for Burnsville residents to help with 

housing maintenance and 

improvements 

A. Develop identifiable branding and messaging for 

Burnsville’s housing programs 

B. Create a marketing budget and identify annual 

funding source for new marketing materials 

C. Use existing channels to disseminate materials 

D. Identify new, targeted venues for marketing effort  

New Program / Initiative 

 

2. Prepare a strong plan to market 

housing resources and tools to 

residents 

 

Actions 
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RECOMMENDATIONS (continued) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

A. Identify specific initiatives for consideration by 

the EDC and City Council which may include: 

i. Hosting and/or facilitating educational 

opportunities around home improvements   

ii. Options for helping residents choose and 

work with contractors 

iii. Research city software options that could 

be useful for residents  

 

3. Provide technical assistance for 

homeowners as a resource to help 

with housing improvements 

 

A. Identify and leverage the resources of 3rd party 

providers of energy audits and other similar 

resources for residents 

B. Use staff time to supplement these resources and 

marketing to build awareness of availability 

C. Facilitate a potential “renewal center” where 

residents exchange and recycle building materials 

to promote more affordable reinvestment 

New Program / Initiative 

4. Promote energy efficiency and 

sustainability resources for 

Burnsville residents 

 

Actions 
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Appendix A 
September 9, 2020 EDC Meeting Notes 
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Broad Themes from the Discussion 

• There is a desire to make sure any housing funding or programs consider Burnsville’s older population.  Don’t just focus on young 

families. 

• Leveraging other outside funding as well as administrative capacity should be central to Burnsville’s housing strategy – desire to get the 

biggest impact with the limited resources available.   

• Repackaging/Rebranding and marketing of housing resources will be important for success of the initiative. 

• Housing maintenance and repair should be a central focus – desire to keep neighborhoods looking good, clean and up to date. 

• Technical assistance (architectural services, permitting, utilities, etc.) are desired to residents in the community.  

EDC Member comments 

1) What are the most urgent housing needs and or issues in Burnsville? 

 

• Burnsville is the best kept secret in the metro area 

o We should be marketing what we already have – all the good things that people may not know about 

• Building awareness of the funding sources that are available to Burnsville residents for housing 

• Need to continue building a more positive image of the school district 

o Negative perception is creating real issues as it relates to sale prices and values of homes in Burnsville. 

• Perception that distance from the city centers (Minneapolis and St. Paul) is still too far for people to choose Burnsville for housing.   

• The current market – particularly millennials – want new construction housing.  This can apply to both for sale and rental housing 

• Desire to provide a broader choice of housing – including senior housing options 

• Helping seniors age in place and stay in their homes is important 

•  Most housing is in good condition – important to focus on the outlier homes that are aging and dilapidated. 

• Target aging neighborhoods to make sure they have what they need to maintain housing. 

• Continue building/developing amenities that will attract younger families to Burnsville. 

o This could include programming – events, food trucks, activities etc. – designed to create a community that younger families 

want to be a part of 

 

 

 



 

 

8 Burnsville Housing Strategy - 2021 

 

 

2) What kind of outcome would you like to see from a Burnsville Housing Strategy?    

 

• Funding that embrace a “multiplier effect” – meaning City funds are leveraging other outside funding to make a greater impact in 

Burnsville 

• Updated and modernized homes 

• Marketing of opportunities to build awareness about the ways to upgrade your home – let people know. 

• Attraction of younger people – professionals and families 

• Developing an understanding of what younger homebuyers want in their housing 

• Activities that attract new homeowners  

• Mixed-generation hosing options and neighborhoods 

• Pointing out existing amenities and assets in Burnsville 

• Good internet access throughout the entire community 

 

3) What thoughts do you have about how the City should get involved with housing in Burnsville? 

 

• The City should provide resources so residents can afford to fix up their properties 

• Provide solar panel resources – funding from either inside or outside the City.  

• Can there be a pre-screened contactor list as a way to help alleviate anxiety in selecting a contractor to work on your home.  This might 

help more people actually move forward with projects.    

• Partner with Energy Squad or other utility providers to offer resources to resident of Burnsville 

• Use City funds to create housing fix-up funds 

• Do as little as possible using the administrative resources of the City – instead leverage other outside entities to make a bigger impact in 

the City 

• The City does a have a role to play in a way that expresses City goals – programs should further City objectives and help toward the goal 

of creating the place it’s trying to create. 

• Make the City permitting process clearer and easier to understand.  Provide more help on the front end to avoid frustration at 

inspection time.   
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4) Is there an interest in using City funds and staff to enhance existing programs and/or create new ones?       

 

• Yes – where it makes sense (from earlier comments) 

• Is there a way to capture the value of home value increases that result from improvements to use to help fund those improvements? – 

kind of like TIF for housing rehab. 

•  Using funding to cover gaps once all other sources have been leveraged 

• If the City sells land for housing development – put that money back into programs for housing.  If the City sells land for commercial 

development – put that money back into programs for commercial renovation.  Use those dollars to leverage other funds to make the 

biggest impact. 

• Specifically like the idea funding a program like Coon Rapids “Generation 2” 
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Appendix B 
Potential Housing Initiatives 
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Direct Financial Participation 

• Home Improvement Loan program 

o Capitalized with existing resources and potentially future land sales  

o Contract with entity like CEE for loan program administration 

• Façade Improvement Program 

o Loans and/or grants for façade improvements 

• Code Enforcement Loan/Grant program 

o Provides a resource to homeowners receiving a violation notice to help pay for necessary corrections 

• Financial incentives to homeowners for rehabilitation 

o Tax abatement 

o Waiver or reduction in permit fees 

Technical Assistance 

• Concierge-type services – staff assistance to help homeowners navigate regulatory requirements associated with home improvements 

• “Owner’s Rep.” services – City staff (or other party) providing expertise and helping homeowners manage the home improvement 

process   

• Host trainings for both residents and contractors 

• Maintain a list of qualified and reliable contractors for residents to access when considering projects 

o Consideration for liability issues needs to be evaluated  

• Purchase of architectural software that residents can use at City Hall to help plan their home improvement projects 

 Marketing 

• Create a more intentional marketing campaign to build awareness around existing and new resources 

• Leverage existing marketing initiative for E.D. Strategic plan / Branding as a resource for marketing housing initiatives 

•  Include resources offered by outside agencies (i.e. MN Housing) in any marketing effort to be sure resident are aware of all housing 

resource options 

• Brand the housing initiative to maximize visibility and interest  
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Regulatory 

• Point of sale inspection program – require an inspection of owner-occupied homes before they can be sold to identify any code issues 

for repair and/or maintenance. 

• Conduct a windshield survey of existing housing stock to evaluate conditions 

• Resume pro active code enforcement within neighborhoods 

• Rental licensing enhancement? (we didn’t talk about this) 

Other 

• Home Energy Audits – research existing providers and resources for homeowners; potentially supplement as desired 

• Creation and/or utilization of a “Renewal Center” where people can donate and shop for used building materials  

o Potential to attract a user to Burnsville 
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Appendix C 
November 12, 2020 Meeting Notes 
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Existing Housing Initiatives Recommendations 

• Upon reviewing existing housing resources offered to Burnsville residents, the EDC determined continuation of these programs made 
sense on the basis that: 

o Most of the existing programs are funded and administered by other entities 
o This is a good way to leverage existing staff resources for maximum impact 

• Enhanced marketing of existing resources could increase utilization and community benefit 

• Continued use of CDBG for housing is a good way to direct those resources 

• Determining the utilization rate of existing programs would be beneficial 
 

New Housing Initiatives Recommendations 

• EDC members want to see a new direct lending program for Burnsville residents to help with housing maintenance and improvements.  
Staff should consider the following in creation of any new program: 

o A repayable, revolving loan program that is flexible and not overly prescriptive 
o Lower rate of interest to provide an incentive to make improvements 
o Guidelines and administrative details established for consideration and approval 
o Promote a process that includes obtaining necessary permits and hiring professionals   

 

• Create and implement a strong plan to market housing resources and tools to residents 
o Consider how marketing efforts are focused for biggest impact 
o Use multiple venues and existing marketing channels to disseminate message 

 

• Technical assistance for homeowners should be considered to increase likelihood and success of housing improvements 
o Specific initiatives should be brought back for consideration and approval prior to implementation 
o Host and/or facilitate educational opportunities around home improvements.  Provide and options in the form of videos that 

people can watch anytime vs. an in-person event 
o Consider how best to help residents choose and/or work with a contractor, or a resource to point people to a list like the BBB or 

DOLI    
o Look at how software options can help staff offer assistance 
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• Enhanced and/or expanded regulatory controls are not necessarily desired at this time
o The City Code re-write can be helpful by making it flexible and easy for homeowners to understand the rules
o User friendly process improvements would benefit residents
o If pro-active code enforcement is considered again, look at every 3- or 5-year sweeps, but not annually

• Continued sustainability efforts are desired.  These include:
o Leveraging 3rd party providers of energy audits and other similar resources to provide service to Burnsville residents.  City staff

can promote resources but does not require direct involvement.
o The idea of a “renewal center” where residents exchange and recycle building materials could promote more affordable

reinvestment.
▪ This should be developed by others with the City serving only as facilitator
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City of Dayton, Minnesota 

Request for Proposals 

Sale by City of Real Property 

18541 Levee Street (21‐121‐22‐32‐0120 

Proposal Submission Deadline:  ‐‐‐ 

Introduction and Overview: 

The City of Dayton (the “City”) is exploring the potential sale and development of real property owned by the City 

located at 18541 Levee Street in the Historic Village.  The property consists of a single lot that is 12,895 sq. ft. The 

property was acquired by the city via tax forfeit and the city is in process of reconveyance to remove the tax forfeit 

status.  

At this time, the City is considering selling the Property to benefit Dayton taxpayers through the Property purchase 

price, but also the tax base proposed to be added to the Property and creation of affordable housing.  The Property will 

not be sold for speculative purposes.  Proposals will be evaluated on a number of factors,  including but not limited to: 

1. The purchase price offered for the Property 

2. Quality of development offered in the Property proposal 

3. Compliance with City Zoning Requirements (property is zoned R‐O, Old Village Residential) including setbacks, 
driveway, building design, landscaping, etc. 

4. Proposed price of new home 

  Please note that the property shall be used for construction of a new residential dwelling unit, owner‐occupied.  

The City will accept proposals until ___ p.m. on ___ (the “Due Date”).  Information relevant to this Request  for 

Proposals (the “RFP”) and potential sale will be posted on the City’s website at www.city ofdaytonmn.com  

The City reserves the right to waive any irregularity or defect in any submission, request clarification or additional 

information regarding Proposals, to cancel this RFP, and to reject any and all Proposals at its sole discretion.  The City 

shall assume no liability for expense incurred by a Bidder in replying to this RFP. 

RFP Timeline: 

 ____:  Release Date 

 _____:  Questions due by 1:00 pm.  All questions must be submitted in writing to 

tgoodroad@cityofdaytonmn.com  Questions after this date will not be answered so that all applicants have 

the same  opportunity to review questions and answers for consistency in information. 

 _____:  Proposals due by 4:00 p.m.

 Anticipated ____:  Economic Development Authority (EDA) will review the proposal and make a recommendation 

to the City Council for consideration at their meeting on ____.  NOTE:  If the City Council  decides to proceed with 

a Proposal, such decision shall be subject to the negotiation and execution of a mutually  satisfactory Purchase 

and Development Agreement. 

Please note – this can be drafted that all  decisions be by the EDA

Commented [TG1]: This would be started in consensus to
move forward; need to start with resolution  

Commented [TG2]: 
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Proposal Packages must include: 

 Proposed developer name, address, contact information and key personnel in the proposed project. 

 Proposed development plan narrative outlining the proposed use of the Property, timing of development 

completion, demonstration of use compatibility with R‐O, Old Village Residential zoning and building 

regulations. 

 An offer of payment for the Property including all payment terms. 

 A document providing evidence of Bidders’ financial capability to complete the Proposal project. 

 A statement indicating how your Proposal represents the highest price and/or highest value to the City in terms 

of direct or indirect financial, economic, or community benefits. 

 Detailed Action Plan 

o Construction cost estimate 

o Timeline 

Please review the evaluation criteria when responding.  Failure to provide any of the above requested information 

may result in disqualification of Proposal.  The City reserves the right to request additional information pertaining to 

the Proposal Package or any other matters related to the Request for Proposal. 

 
Property Inspection: 

Bidders are encouraged to inspect the Property on _____ from 9:00 to 10:00 am; and 2:00 to 3:00. 

 
Method of Award and Selection Criteria 

Complete responses to the RFP will be evaluated by City staff and consultants and will be reviewed by the EDA and 

upon approval the EDA will enter into a purchase agreement. 

The selection criteria will include, but not be limited to, the following: 

 Completeness of the Proposal Package 

 Proposal recognized the highest value to the City 

 Proposal meets or exceeds standards of Planning and Zoning and Building Code 

 Proposal timing is achievable and favorable. 

 
Terms and Conditions 

Bidders shall be responsible for their own due diligence in preparing a Proposal.  No representation or warranty is made 

by the City with respect to the conditional of the Property, the suitability of the Property for a Bidder’s potential use or 

the information provided herein. 



 

 

I. Bidders shall be responsible for the accuracy of the information they provide to the City 

in connection with this  RFP 

II. The City Council reserves the right to reject any and all Proposals, to waive any 

irregularities or defects in any  Proposal, to issue additional RFPs, and to either 

substantially modify or terminate the proposed sale at any time  prior to final execution 

of a Purchase Agreement. 

III. The City shall not be responsible for any costs incurred by a Bidder in 

connection with the preparation,  submission or presentation of its Proposal. 

IV. Nothing contained herein shall require the City to enter into exclusive negotiations with 

any Bidder and the City  reserves the right to amend, alter and revise its own criteria in 

the selection of a Bidder without notice. 

V. The City reserves the right to request clarification of information submitted in a 

Proposal and to request  additional information from any Bidder. 

VI. The City will not accept any Proposal after the time and date specified in this RFP. 

VII. The City Council retains the sole discretion in the selection of a successful Proposal, if any. 

VIII. Upon selection of a Proposal, the City shall enter into negotiations with the successful 

Bidder for a Purchase and  Development Agreement with terms and conditions 

acceptable to the City.  Until the execution of the contract,  the City is under no 

obligation to sell the Property and it reserves the right to cease negotiations at any time 

and  retain the title to the Property.  Except with respect to matters of title, the Property 

shall be conveyed to the  party acquiring the same “AS IS” by quit claim deed. 

IX. The successful Proposal will become part of the contract file and will become a matter 

of public record subject  to public disclosure, as will all other responses received. 

 

The RFP process shall in all respects be governed by, and construed in accordance with, the laws 

of the State of  Minnesota.  Thank you for your interest in doing business with the City of 

Dayton. 
 

 

 
 


